
How To Pitch: Philadelphia 
Content at this critically-acclaimed glossy includes lifestyle and 
regional -- not just city -- coverage, so pitch broad and deep 
By Kate Parham – March 25, 2011 
 

RELATED: 

 How To Pitch: The Boston Globe Magazine 
Get better bylines in one of our journalism courses 

The information in this article is current and accurate 
Circulation: 120,000 
Frequency: Monthly 
Special issues: Best of Philly (August) and Top Docs (spring) 
Background: Philadelphia launched in 1908 as a publication of the Philadelphia Chamber of Commerce. It 
was purchased in 1946 by S. Arthur Lipson, and in 1961, his son took over as publisher, establishing the 
mag's independence from the Chamber of Commerce. The magazine assumed a new format, graduating 
from an illustrated quarterly to a monthly. Over the next two decades, Philadelphia evolved into a mix of 
personal service features and hard-hitting narrative journalism. Today, Philadelphia magazine is the 
ultimate authority on life in Philadelphia for smart Philadelphians who want to be plugged into what's 
going on right now in their city. Through print and digital channels and with a voice that's always candid, 
entertaining and contemporary, the mag shows readers that their city is more interesting than they might 
have imagined -- while also telling them how to get the most out of living in the Philadelphia region. 
"Our goal is to make an impact on Philadelphia itself," says executive editor Janine White. "[We want] to 
set the agenda for the conversation here, shine a light on problems, suggest solutions, empower a new 
generation of influencers, and push the city forward through our reporting, story-telling and point of 
view." 
What to pitch: "We have established relationships with several freelance writers who regularly contribute 
to the magazine on ideas generated through their pitches and editor assignments," says White. "But we're 
open to hearing from new writers." 
Philadelphia doesn't have traditional themes or columns to fill, so the best way for a newbie to break into 
the magazine is to pitch a story the editors will feel they have to run. The pub is broken up into unnamed 
departments (2,000-3,000 word shorter pieces in the front of the book), and features (4,000 words and 
up). Both are open to outside submissions. 
"Whether department or feature length, we're looking for profiles of the characters who make this city 
hum and who are at the center of the city's storms -- whether it's in politics, business, media, technology, 
society, the arts, sports, academia or elsewhere," says White. "We're looking for provocative, smartly 
observed trend pieces about the forces that are shaping our city and our reader's lives. We're looking for 
dramatic narratives -- on everything from crime to corruption and in between -- set in our own backyard." 
What not to pitch: "Good Life," "Philly Post" (formerly "Pulse") and "Taste" are typically done in-house. 
Also, don't pitch a story that's not about Philly. 
Online opportunities: Online posts are generated by staff and regular weekly writers with contracts. 



Compensation varies depending on the contract and is currently very limited. White says Philadelphia-
based writers interested in contributing regularly to the website should contact the editor about an idea 
for a weekly column. 
Percentage freelance content: 25 percent 
Percentage of freelance submissions accepted: 5 percent 
Recent freelance stories pitched and published: "Dirty Dancing" by Laurence Stains explored how 
pre-teens today are behaving at school dances, for the February 2011 issue, and Ralph Cipriano's "John-
John Veasey's Life After the Philly Mob" made it into the November 2010 issue. 
Etiquette: Email only and start with a pitch, not your full story.  
Lead-time: Issue lineups are set four months in advance.  
Pay rate: With new freelancers, pay typically starts around $1/word, depending on length of piece.  
Payment schedule: Upon acceptance 
Kill fee: 25 percent 
Rights purchased: First serial 
Contact info:  
Philadelphia Magazine 
1818 Market Street  
36th Floor  
Philadelphia, PA 19103  
(215) 564-7700 
www.phillymag.com 
FirstInitialLastName@phillymag.com 
Direct all pitches to:  
Janine White: JWHITE at PHILLYMAG dot COM 

	  


